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Introduction 
A new museum for climate change is being established in Norway under the umbrella of Oslo 
University Natural History Museum: The Climate House. A cross disciplinary team made up of 
scientists, science communicators, architects, exhibition designers and interactive exhibit designers 
were given this task. Our challenge was to create enthusiasm for the climate challenge amongst the 
youths of Norway. This museum should be the centre for scientific proof of climate change, a space 
engendering a debate on the best ways to combat climate change and be a catalyst for change.
One of the strategies used is to shift the perspectives of the visitors into the view point of nature and 
how nature perceives us. We call this perspective shift a cognitive estrangement where we aim to use 
nature’s uncanniness to highlight the changes imminent and present in our path through the 
Anthropocene. Research and target audience workshops on the efficacy of climate communication 
strategies showed us that :
-Shame is not a useful tool  
-Lean into intergenerational differences 
-Incentivise rather than discourage 
-Visible engagement is contagious 
-Empower people to action
Narratively we set out to ensure the story has an arc that revolves around a pivot point that can leave 
no doubt in the visitor’s mind as to why the world is warming. Use Gain-Framing rather than Loss-
Framing when it comes to climate change and its impact on our lives. However,, one shouldn't be 
afraid of loss as an expository device in the setup of a narrative that creates space for agency. Our 
lifestyles do need to change, in a sustainable way; enabling innovation amongst youths themselves.
Explanandum of the exhibition
Downward causality has proven difficult to explain with regards to climate change without undermining 
it or indeed overmining  it. That is, without only reducing it downward to its atomic parts or chemical 1
composites, nor upward, to their political implications or societal consequences.
One of the issues when addressing the explanatory elements of climate change's impact on humans 
and their environment is to find a level of discourse that on the one hand has explanatory power of 
reconnecting the issue to a personal level and on the other does so without reverting to an explosion 
of contextualisation. In this exhibition project we instead aim to make evident these complex systems 
in an honest way; showing that it is all connected but at the same time showing ”weak points” in 
negative behavioural cycles where tactical incisions can be made and we therefore can encourage 
people, especially young people to intervene in environmentally detrimental cycles of behaviour.
Avoidance of certain psychological pitfalls
Performative contradictions are things people do which contradict their beliefs and values yet they 
keep on being performed. A reason for that, found in the scientific literature, turned out to be the so 
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called negative spillover effects . These are actions people perform that indeed are good for the 2
environment but that also produce a “moral licensing”  that provide people the license to engage in 3
behaviours of negative environmental impact. Whether or not they are downwards causal or not is yet 
to be studied but what is clearer however, is that an exhibition like this should not see as its role to 
provide this very licensing. A very clear instance of this was the purchasing of the conveniently named 
carbon offset licences which proved to have increased the frequency of environmentally harmful 
behaviours.  Here a lot of research has shown that changing behaviour directly is a more effective way 4
of changing people’s minds as an epiphenomenon of that behavioural change: Change their actions 
and then their minds will follow.
This paper, its accompanying presentation, as well as the exhibition of which it speaks, aims to show 
one thing. That it is indeed possible to keep two things in mind at the same time. That even though 
individual efforts at interventions in behaviours affecting the climate are indeed small enough to be a 
drop in the sea; but at the same time they are important enough to matter. 
Ecologists are projecting blame on us for the environmental shadows our consumed objects are 
casting and ontologists  are deconstructing our objects and de-familiarising us with them and thereby 5
familiarising us with the strange world which they and we actually inhabit. These are both problematic 
and unrealised but lead us the way towards a re-understanding. One where we are listening to 
children and not merely teaching them our ways but asking them in what ways we should change . 6
These are sentiments we want to bring into this exhibition and thereby making it a bullhorn for younger 
generations to take action through and realise together how they can create change. We aim to be 
able to adequately contextualise the climate issue without opening up a vertigo underneath the 
problem from which it would be difficult to recalibrate. Therefore it is important to find actionable 
interventions for people and show the effects of those in aggregate; were they to be taken collectively. 
Intervention
Climate change is happening on many different scales, therefore we want to create interventions on 
levels corresponding to those scales. Both guidance in changing to a non-anthropicentric way of 
thinking as well as a set of tactical incisions into psychological biasses that might inhibit people from 
taking action now . Instead of stating a number of specific taboos based on factoids that later may turn 7
out to be untrue we want to imbue a set of values that can be used in all coming situations of 
environmental thinking : a way of thinking around the issues of environment that will be beneficial to 8
the visitors now and in the future. Such wider identification with nature as our umwelt has proven to be 
more likely to appeal to even those unconcerned about climate change issues then a specific localised 
focus on climate change alone. Also a salient attitudinal change in the benefit of positive action 
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towards environment has proven to have more efficacy than addressing dysfunctional stati quo.  The 9
reasons for targeting of the younger generations were, amongst others, that they do not exhibit the 
same value-behaviour gap that has proven very difficult to close amongst adults.10
Magnitudes of scale problem
A way we aim to address the problem at different scales is to give people the opportunity to identify 
them both at once. In a central installation we deal with one of the most telegraphed examples used in 
communicating climate; that of polar ice melting. But the mere imagery of for example calving was 
decided to have been too often communicated to the extent that it might have lost its communicative 
power and the sense of urgency we aim to communicate. In an effort to familiarise visitors with 
something that at first might appear strange we sought to show the visitor the melting of the polar ice 
caps on two levels simultaneously: on a macro scale and on a micro scale, one visually and one 
sonically. 
Problem-Solution spillover
These two levels of scale also conveniently corresponds to the levels of actionability and the problems 
of realising the efficacy of individual action at scale. We therefore strive to achieve the positive 
spillover effect that learning to understanding the problem at different scales will transfer positively to 
understanding the efficacy of action in aggregate. This will also be clearly evident at the stage of 
action-taking and commitment in the exhibition; in that, were the individual action to be taken up by a 
collective, it would have a large effect. Therefore after an initial loss-framing the exhibition focusses re-
framing the current problem to be able to look forwards towards the future and solutions to the 
problem after it has been established.     
Familiarisation 
In a large immersive central installation one of the programs running covers the topic on the melting of 
the polar ice caps and does so by showing 4 vast projection surfaces and casting directional sound 
from four sources aligned with those projection surfaces. But instead of opting for a familiar 
representation of large scale glacial collapse visually, this is portrayed on the auditive level, whereas 
the visuals imagery shows a micro level melting dynamic of the glacier. This collision of the two scales 
is meant as a way of both an understanding of a process but also a poetic identification with the object 
of the process. One of the ways in which this is to create a level of embodiment via the a fifth sound 
source emitting the base of the sound in the seating from which visitors are viewing the experience. 
The sounds are authentic recordings from condenser microphones, contact microphones, 
hydrophones, and even seismographs all recording the large contortions and ablations of a glacier in 
retreat. The textures of the sounds carry a zoomorphic sensation making the glaciers appear alive and 
calling out for our help. At the same time as this experience is being communicated sonically imagery 
of melting snowflakes and macroscopic lens close-ups of melting ice creates the collision between the 
two scales. The effect of which preferably a degree of uncanniness in the mind of the spectator or a 
re-familiarisation with an object that at first might appear strange. The goal being to communicate both 
the scale of the problem: at the functional level of its mechanics and in all its uncanniness. Making the 
polar ice cap an empathisable object of our imagination but a geological one. Instead of avoiding the 
scale problem we decided to lean into it and give the experience of a sort of vertigo of scale, where in 
the beginning of the experience visitors get to establish orientation via satellite imagery of polar ice 
sheets yet from an unfamiliar perspective and framing; wherefrom the zooming in to the micro level 
will not appear as unfamiliar. This in a sort of geological imagination where things come out of stasis 
and are shown in the dynamism in which they actually take place is here thought to do the job of 
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recalibrating people’s sensation for both the vast and the microscopic. this is Iterating that climate 
change is a process happening on all levels of reality. This attunement , or indeed environing  is 11 12
therefore targeted at both a mechanical realisation but also an emotional identification with the objects 
we are at risk of loosing.
  
Dealing with compensatory green beliefs
A phenomenon we fervently are trying to stave off are the so called compensatory green beliefs. They 
are the kind of beliefs that people use to amend their self-image to be able to remain pro-
environmental in order to be able to commit acts that may be detrimental to the environment. In order 
to be able to stave these behaviours off we have had to delve deeper into the underlying psychological 
mechanism and give people operative measures to circumvent such processes.
We want; not to encourage perfunctory actions but rather communicate the kind of action that might 
both be beneficial to the self image, create social capital but that are beneficial to the environment. 
The leveraging of value signalling however was always a contentious issue that has yet to settle 
scientifically and would benefit from being subject to further research. However confronting visitors 
with their compensatory beliefs and then asking them to take a commitment seems to be a way of 
avoid the main psychological pitfall of climate change action: I need not act because there’s nothing I 
can do. This sort of fatalism in rationalisation can easily occur lest one errs on the side of caution and 
meet people where they are instead of where they ought to be, whilst staying honest  around the 
 An attunement that elsewhere has been referred to as ecognosis. Timothy Morton. Dark Ecology: For a Logic of Future Coexistence. 2016.11
 Sörlin, S., & Wormbs, N. 2018. Environing technologies: a theory of making environment. History and Technology.12
 4
difficulties the necessary changes actually entails. This we project may prove especially effective 
amongst youths and where there might lie an intergenerational conflict to lean into.  
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